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ABSTRACT

This study aims to determine the effect of trust, convenience, quality of
information on purchase decisions at the shopee marketplace (a case study of

the Sukabumi community). The research population is consumers who have made
purchases online at the shopee site. The sample is 55 people using purposive
sampling method. Data collection is carried out using a questionnaire. Data

were analyzed using multiple linear regression analysis using the SPSS

program. The results of the research show that Trust has a positive and
significant effect on purchase decision, convenience has a positive and

significant effect on purchase decision, information quality has a positive

and significant effect on purchase decision

Keywords: trust, convenience, quality of information, purchasing decisions,
shopee

ActaNova Scholarly Proceedings & Journal Archiving Infrastructure | https://actanova.mediadigitalpublikasi.com/ Preserved Manuscript



